MARIA CORTELLUCCI

What is your current position?
I’m a consultant at a Toronto-based public
relations firm and handle a variety of clients
in entertainment, tech and consumer
PR. I help build social media campaigns
and develop online brands, create media
strategies and oversee both traditional
and non-traditional media relations, plus
a whole whack of other things, including
coordinating events, writing press releases,
outreaching to bloggers and more. It’s a fun,
fast-paced job and I enjoy it immensely.

What History programme did you
take? What year did you graduate?
I graduated with an Honours History
Specialization and a minor in Comparative
Literature in February, 2008.

How did your History degree
prepare you for your current
position?
My history degree was incredibly helpful.
In fact, I don’t think I knew at the time how
helpful it would turn out to be. Taking history
taught me how to READ, WRITE and THINK.
This may not come as a surprise to you, but
those are three things that come in handy
when trying to find a job or get a promotion.
In PR, you write… a LOT. Press releases,
emails (I write at least a couple hundred a
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day), tweets, blogs, Facebook posts – the
list goes on. In the history programme
at Western, you also write… a LOT. The
countless history essays I stayed up late to
write while at Western taught me how to
write directly and how to frame my ideas
succinctly. Storytelling is essential to PR.
In Honours History, I learned how to tell a
narrative, and organize ideas and arguments
in a concise manner. I use these skills daily,
whether I’m writing a 140-character tweet, a
500-word press release or a 2000-word PR
plan.
Research is also key in PR. I spend a lot
of time Googling, reading, and digesting
media. The ability to gather and synthesize
information is vital to just about everything I
do — from understanding the audience and
market environment to getting background
on reporters or issues before an interview.
The history programme at Western taught
me how to filter through all the noise and
find the juicy bits of information that help
turn a PR campaign from just ordinary to
stellar. History taught me how to read, think
and even speak critically.

What would you tell an incoming
History student?
Don’t take your degree or classes for
granted. Be smart and listen intelligently in
class. Don’t just take notes. Digest what you
learn; take the time to understand it and

look at it from all angles.
Don’t be afraid to participate. Approach your
professors. Raise your hand. Talk things out.
Your opinions count. There’s no such thing
as a stupid question.
Get involved on campus. Get involved on
campus. GET INVOLVED ON CAMPUS.
Take classes that interest you. There are
a variety of colorful classes in the history
programme that I took throughout the years.
Do your research. Ask upper year students
about courses and professors. Don’t leave
course-choosing to the last minute.
A history degree is an amazing thing to
have. Appreciate it. Learn how to connect
the skills you’ve learned in school and apply
them to (for lack of a better term) ‘real life’.

Any other thoughts or comments?
It’s funny – I didn’t even know what PR was
when I first started at Western in 2003. Keep
an open mind during your time at school
and after you’ve graduated. You never know
where you’ll end up. I recommend a summer
internship. After all, the best way to learn is
from experience. Don’t wait until after you’ve
graduated, either. Start now, if you can!
Lastly and probably most important,
HISTORY IS COOL! Don’t let those MIT
hipsters tell you otherwise. ;)

